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FITCH unveils the past, present and future of Tashir Group 

with one symbol 

 
Global retail and brand consultancy FITCH has developed a new brand identity for 

Tashir Group in its first rebranding since the company was founded in 1999. 

 

Tashir Group is a vertically integrated conglomerate that unites over 200 companies 

active in a variety of Russian economy sectors.  

FITCH renewed the logotype to reflect Tashir Group’s history, diversified business 

structure and scale as well as its vision for the future. The new style is tailored around 

Tashir Group’s old symbol – a multifaceted diamond that symbolizes the company’s 

diversity. The English slogan – ‘Opportunities Everywhere’ – is part of their new brand 

positioning also developed by FITCH.  

 

The new logo with its intricate multi-layered pattern, tells the story of Tashir Group’s 

past, present and future. At its base lie eight icons representing the eight core 

industries Tashir Group is active in today: development, finance, construction, 

manufacturing, energy, retail, restaurants and entertainment – a world full of 

opportunities. Connecting the angles, the base is covered by a circular pattern that is 

traditionally placed on Khachkars, Armenian cross stones. The sign of eternal life, 

symbolising  continuity – the element is mindful of the company’s heritage and 

reflects its philosophy of stability and drive. The word mark that accompanies the 

symbol is based on a custom-built font with sharp diamond-inspired serifs. 

 

Alasdair Lennox, Executive Creative Director EMEA at FITCH says: “It was a real 

challenge to create a holistic identity that can unite such a diverse portfolio, but by 

using simplified and abstract symbols that represent the different business divisions, 

we have created a strong, coded identity that can take Tashir Group forward into new 

business opportunities.” 

 

Zara Agemian, Tashir Group’s head of communications and marketing department 

says: “Today Tashir Group is changing, actively proclaiming its intention to move 

forward, maintaining the leading positions in its markets. The necessity of a corporate 

rebranding has become a natural step in the company’s development. In partnership 
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with FITCH we have achieved the key goal – to develop a modern, dynamic and 

holistic image of the company that would remain mindful of its traditional values and 

business philosophy. It is this philosophy that built Tashir Group’s reputation as a 

strong and professional partner in various sectors of the Russian economy and abroad. 

The FITCH team managed to translate Tashir Group’s heritage and philosophy in one 

bold symbol; we are exceptionally pleased with the outcome and continue to work on 

rolling the identity out across a multitude of brand touchpoints.” 

 

Information 

About the Tashir Group  

Tashir is a multifaceted group of companies, set up in 1999, which includes over 200 

dynamically growing organisations operating in various sectors of the Russian 

economy, including construction, manufacture, finance, power energy, development, 

retail and entertainment. The total number of employees is over 45,000 people. Our 

activities cover 25 cities of Russia and neighboring countries.  

The founder and President of the company is Samvel Karapetyan, the head office is 

located in Moscow.Development and commercial real estate management are the 

base of the Group’s business, at the same time the priority is retail and residential 

real estate. Tashir is the leader of the Russian development market, the creator of 

modern, high-tech facilities in commercial and residential real estate, with a total 

area about 2,5 million sq. m. 

 

FITCH 
 

Designing the future. FITCH transforms consumer experience and accelerates 

business success. We deliver seamless solutions by combining the physical, human 

and digital elements of a brand to create unique experience signatures. 

  

FITCH is a leading global retail and brand consultancy with an integrated offer of 

strategy, design and implementation, which enables us to deliver across all 

touchpoints. We do this for clients that include adidas, B&Q, Brown-Forman, Dell, 

H&M, Philips, and Sberbank. FITCH is a WPP company (NYSE). www.fitch.com 
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Contacts: 

For further information  please contact Communications  &  Marketing department 
of Tashir Group 
 
+7 495 989 28 32| e-mail: press@tashir.ru 
13/5 Building 1, Podkolokolny Lane 
Moscow, 109028, Russia 
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